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Fellow Shareholders,

In Fiscal 2016, Scholastic delivered significant growth in the Children’s Book Publishing and Distribution and 

Education segments and grew in the International segment in local currency terms. 

Fiscal 2016 Highlights

• Revenues grew +2% to $1.67 billion. Excluding the impact of foreign exchange, revenue increased +5% versus 

the prior year period. Trade publishing revenues were up +14% on the strength of the core frontlist and new 

Harry Potter publishing, while revenues in the Education segment grew +8% for the second year in a row, 

driven by Classroom Books and Classroom Magazines.

• Operating income from continuing operations was $67.6 million, up +105% from $32.9 million in the prior year. 

Excluding special one-time items, operating income from continuing operations was $93.4 million, up +17% 

from prior year.

• Earnings per diluted share from continuing operations increased +174% to $1.26. Excluding special one-time 

items, earnings per diluted share was $1.70, an increase of +32% versus the prior year period.

Our strong Fiscal 2016 results, including double-digit growth in operating income for the year, demonstrate the 

success of our strategy to closely align our children’s book and education businesses in order to serve the changing 

needs of our educator, parent and child customers. Strong children’s book publishing, available both through retail 

and our school-based clubs and fairs channels, along with our customized curriculum solutions, which include 

classroom book collections, print and digital classroom magazines and instructional programs, as well as consulting 

services for professional learning and family and community engagement (FACE), all contribute to a complete 

program that supports literacy and learning in school and at home.

As we look ahead to Fiscal 2017, we expect our strategy of streamlining our businesses and focusing on core 

growth opportunities to deliver another year of strong results. We are excited about the new publishing in the Harry 

Potter franchise, with the script book for Harry Potter and the Cursed Child Parts One and Two and the Fantastic 

Beasts and Where to Find Them screenplay book and licensed publishing related to the film and its sequels, which will 

drive significant revenue in trade publishing in the U.S. and Canada. 

We will continue to benefit from the increased focus on independent reading as a critical component of school 

success by providing comprehensive literacy solutions that support children’s learning. While clubs and fairs are 

the chief drivers of independent reading in the schools, we anticipate continued growth in classroom books and 

magazines, as well as expansion of our professional learning and FACE services in the Education segment which 

continues to be a key growth area for the Company.

We will also be focusing on improving profitability in our International markets, despite the continued strength 

of the U.S. dollar, particularly in Asia where we are seeing year-over-year growth in local currency terms. We believe 

these strategies and opportunities, along with multi-year technology investments and increased cross-divisional 

collaboration, will continue to deliver results for the Company, our customers and our shareholders in the long term.

Children’s Book Publishing and Distribution in the U.S. includes school book clubs, school book fairs, and trade 

publishing and media. The total 2016 revenues for this segment were $1,002.5 million, an increase of $43.8 million 

over the prior year, largely driven by the strength of our core publishing, both frontlist and backlist, and the Harry 

Potter franchise. Book Clubs delivered solid revenue and increased profitability through more targeted marketing. 

In FY17, we expect continued growth in Trade with the new script book for Harry Potter and the Cursed Child, 

the 8th Harry Potter story, along with a new multi-platform series, Horizon, Dav Pilkey’s new series, Dog Man, and a 

new Graphix title, Ghosts, by Raina Telgemeier. In book clubs and book fairs, we expect to maintain revenues while 

improving profitability by more targeted marketing and careful management of the number and type of fairs held to 

ensure that we are optimizing our operational and promotional resources while providing the right reading experience 

to each school.



Education includes print and digital classroom magazines, digital subscription services including Book Flix®, 

Core Clicks™, Storia®, and GO! (formerly Grolier Online), classroom book collections and Guided Reading and other 

instructional programs, as well as professional learning services, teacher and parent magazines, and customized, 

partnership programs. The total 2016 revenues for this segment were $298.1 million, an 8% improvement over the 

prior year. Many schools and districts tell us that they prefer our customized curriculum solutions as an engaging and 

effective alternative to basal reader textbooks, and Scholastic is uniquely positioned to deliver those solutions and 

continue to gain market share. This preference for customized solutions has helped drive growth in Guided Reading 

and Leveled Bookrooms, while the need for engaging, timely, non-fiction content continues to drive growth in 

Classroom Magazines. We anticipate continued growth in the Education segment in FY17.

International includes Scholastic companies in Canada, Australia/NZ, the UK and Asia, as well as export sales 

around the world, providing children’s books, and print and digital instructional programs to schools and families. 

The total 2016 revenues for this segment were $372.2 million. Scholastic International businesses mirror our U.S. 

operations to a great extent. Although our revenues declined compared to the prior year due primarily to the strength 

of the U.S. dollar, we are focusing on strategies to mitigate the impact of foreign exchange in the coming year. We 

expect trade growth in Australia, Canada, Asia and the UK in the coming year, while we are expanding our education 

product sales, especially in Asia. 

We are currently investing in our headquarters building in New York City to create premium retail space on 

the first two floors and to modernize our office space in the rest of the building. This will enable us to maximize 

rental income and minimize our use of outside office space by having almost all of our New York employees in 

one building with a modern, flexible office design. We expect the retail space to generate significant incremental 

revenue over the long term.

We are also implementing a wage improvement program for the employees in our U.S. distribution centers (NSO 

and Fairs) which will increase wages by approximately $10–15 million annually. These increases will help us to attract, 

retain, motivate and support our employees while strengthening our operations and increasing productivity. And we 

are investing in improved technology systems and operations to help provide better information and processes that 

will allow us to serve our U.S. and international customers even more efficiently and at lower cost.

As we begin Fiscal 2017, our businesses are united around improving literacy and reading for children 

throughout the world, and our organization is clearly focused on that goal through a coordinated and integrated 

business strategy that benefits children, educators and families. We will remain focused on our core growth 

opportunities in children’s books and education and expect continued revenue growth in these two segments, with 

margin expansion across all of our businesses. We believe that our closely aligned businesses, all focused on our core 

mission of supporting children’s drive to become strong readers as part of their learning and personal growth, will 

help us maintain our momentum and provide a strong return for shareholders. 

Thank you for your continued support as we enter our 97th year with a powerful commitment and company-wide 

enthusiasm for our renewed focus on reading as the key to personal and academic growth for all young people.

Richard Robinson 

Chairman, President and Chief Executive Officer 

August 3, 2016
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Offices & Corporate Information

Scholastic Corporation, Scholastic Inc., 

Corporate and Editorial Offices 
557 Broadway 
New York, NY 10012 
212 343 6100 
scholastic.com

Scholastic Library Publishing, Inc. 
90 Sherman Turnpike 
Danbury, CT 06816 
203 797 3500

Scholastic Corporation Accounting Services 

and Information Systems Center 
100 Plaza Drive, 4th Floor 
Secaucus, NJ 07094 
201 633 2400

National Service Organization; 

Scholastic Book Clubs, Inc. 

2931 East McCarty Street 
Jefferson City, MO 65101 
573 636 5271

Scholastic Book Fairs, Inc. 
1080 Greenwood Boulevard 
Lake Mary, FL 32746 
407 829 7300

Customer Service 
1 800 SCHOLASTIC 
(1 800 724 6527) 
scholastic.com/custsupport 
     @ScholasticHelp

Australia 
Scholastic Australia Pty. Ltd. 
61 2 4328 3555

Canada 
Scholastic Canada Ltd. 
905 887 7323

Hong Kong 
Scholastic Hong Kong Ltd. 
852 2722 6161

India 
Scholastic India Private Ltd. 
91 124 484 2800

Indonesia 
Grolier International, Inc. 
62 21 3983 0012

Malaysia 

Grolier (Malaysia) SDN. BHD. 
60 3 2688 1688

New Zealand 

Scholastic New Zealand Ltd. 
64 9 274 8112

Philippines 
Grolier International, Inc. 
63 2 944 7323

Puerto Rico 
Scholastic 
787 999 5551

China 
Scholastic Education Information 
Consulting Co., Ltd. 
86 216 426 4555

Singapore 

Scholastic Education International 
(Singapore) Private Limited 
65 6922 9589

Taiwan 

Grolier International, Inc. 
886 2719 2188

Thailand 
Grolier International, Inc. 
66 2 631 0110

United Kingdom and Ireland 
Scholastic Ltd. 
44 207 756 7756 
Scholastic Ireland Ltd. 
353 1830 6798

2016 Annual Stockholders’ Meeting 
2016 Annual Meeting of Stockholders  
will be held at 9:00 a.m. on Wednesday, 
September 21, 2016, at Scholastic’s Corporate 
Headquarters, 557 Broadway,  
New York, NY 10012.

Investor Relations and Information 
Copies of Scholastic Corporation’s report 
on Form 10-K as filed with the Securities 
and Exchange Commission as well as other 
financial reports and news from Scholastic 
may be read and downloaded at investor.
scholastic.com.

If you do not have access to the Internet, you 
may request free printed material upon written 
request to the Company.

Stockholders and analysts seeking information 
about the Company should contact:

Scholastic Corporation 
Investor Relations 
212 343 6741 
investor_relations@scholastic.com

The Company announces the dates/times of all 
upcoming earnings releases and teleconferences 
in advance. These calls are open to the public 
and are also available as a simultaneous webcast 
via the Company’s website.

Media Relations and Inquiries 
The news media and others seeking information 
about the Company should contact:

Scholastic Corporation 
Media Relations 
212 343 4563 
news@scholastic.com

Stock Listing 
Scholastic Corporation common stock is 
traded on The NASDAQ Stock Market under 
the symbol SCHL.

Stock Transfer Agent, Registrar,  

and Dividend Disbursement Agent

Computershare: 
1 877 272 1580 
1 201 680 6578 (International)

TDD hearing impaired telephone numbers: 
1 800 231 5469 
1 201 680 6610 (International) 
www.computershare.com/investor

 

Registered stockholders who need to  
change their address or transfer shares  
should send instructions to:

By Mail: 
Computershare 
P.O. Box 30170 
College Station, TX 77842-3170

By Overnight Delivery: 
Computershare 
211 Quality Circle, Suite 210 
College Station, TX 77845 

Independent Accountants 

EY LLP 
5 Times Square 
New York, NY 10036-6530

General Counsel 

Baker & McKenzie LLP 
452 Fifth Avenue 
New York, NY 10018

U.S. Offices

International Offices

Stockholder Information

BR807066-0816-AR



Directors of the Corporation

Corporate Executive Officers

Directors & Officers

Richard Robinson
Chairman of the Board, President
and Chief Executive Officer

Maureen O’Connell
Executive Vice President,
Chief Administrative Officer
and Chief Financial Officer

Iole Lucchese
Excecutive Vice President,
Chief Strategy Officer

Andrew S. Hedden
Executive Vice President,
General Counsel and Secretary
 

Judith A. Newman
Executive Vice President and President,  
Book Clubs

Alan Boyko
President, 
Scholastic Book Fairs, Inc.

A:  Audit Committee

E:  Executive Committee

H: Human Resources and 
     Compensation Committee

N: Nominating and 
     Governance Committee

R: Retirement Plan Committee

T: Technology and Data  
  Management Committee

Richard Robinson (E)
Chairman of the Board, President
and Chief Executive Officer,
Scholastic Corporation

Andrés Alonso (N, T)
Professor,
Harvard Graduate School
of Education

James W. Barge (A, N, T)
Chief Financial Officer,
Lionsgate Entertainment Corp.

Marianne Caponnetto (E, N, R, T)
President and Founder,
MCW Group, Inc.

John L. Davies (A, E, H)
Private Investor

Andrew S. Hedden (R)
Executive Vice President,
General Counsel and Secretary,
Scholastic Corporation

Peter Warwick (A, E, H, R)
Chief People Officer, 
Thomson Reuters

Margaret A. Williams (H, N)
Director of the Institute of  
Politics at the John F. Kennedy
School of Government,  
Harvard University

David J. Young (H, T)
Former Chairman and  
Chief Executive Officer,  
Hachette Book Group, U.S.A.

(As of July 31, 2016)
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SCHOLASTIC CREDO AND EDITORIAL PLATFORM

Scholastic produces educational materials to assist and inspire students:

•	 To cultivate their minds to utmost capacity

•	 To become familiar with our cultural heritage

•	 To strive for excellence in creative expression in all fields of learning, literature, and art

•	 To seek effective ways to live a satisfying life

•	 To enlarge students’ concern for and understanding of today’s world

•	 To help build a society free of prejudice and hate, and dedicated to the highest 
quality of life in community and nation

We strive to present the clearest explanation of current affairs and contemporary thought, and to encourage literary 
appreciation and expression consistent with the understanding and interests of young people at all levels of learning.

We believe in:

•	 The worth and dignity of each individual

•	 Respect for the diverse groups in our multicultural society

•	 The right of each individual to live in a wholesome environment, and equally, the 
personal responsibility of each individual to help gain and preserve a decent and healthful 
environment, beginning with informed care of one’s own body and mind

•	 High moral and spiritual values

•	 The democratic way of life, with basic liberties — and responsibilities — for everyone

•	 Constitutional, representative government, and even-handed justice that maintains  
equality of rights for all people

•	 Responsible competitive enterprise and responsible labor, with opportunities for all

•	 Cooperation and understanding among all people for the peace of the world

We pledge ourselves to uphold the basic freedoms of all individuals; we are unalterably opposed to any system of 
government or society that denies these freedoms. We oppose discrimination of any kind on the basis of race, creed, 
color, sex, sexual orientation or identity, age, or national origin.

Good citizens may honestly differ on important public questions. We believe that all sides of the issues of our times 
should be fairly discussed — with deep respect for facts and logical thinking — in classroom magazines, books, and 
other educational materials used in schools and homes.

Founded 1920  




